
Get Involved!
Farm Shops: Engage and excite  
customers with potato point-of-sale material
Potato Week 2012 will be showing consumers there is ‘More to Potatoes than Meets 
the Eye’. This will demonstrate the range of textures and tastes that are available from 
different potato varieties and encourage shoppers to pick the right potato for the right 
job – after all, getting a better, more consistent eating experience will ensure they keep 
coming back for more!

A new consumer-friendly classification system will not only show off the taste and 
versatility of different potato varieties but build a visually appealing and emotional 
connection at the point of purchase. We know that shoppers are interested in learning 
more about potatoes and their uses, so for outlets that engage, educate and inspire 
shoppers at the fixture, there is real potential to increase sales and loyalty.

Collaborate

To help growers and farm shops 
that sell direct to the public, Potato 
Council has produced dedicated 
point-of-sale material to help 
spread the message, including 
a range of specially produced 
artwork. This material can be used 
to promote Potato Week 2012 and 
educate shoppers about the key 
characteristics of their locally-
produced potatoes. Available to 
download, customise and print, the 
eye-catching posters, shelf barkers 
and delicious recipe ideas will inspire 
your customers to choose and enjoy a 
range of potatoes, more often.

REQUEST YOUR KIT TODAY!
It’s simple, order your memory stick 
by emailing dispatch@potato.org.uk 
or call 01664 869400. A memory stick 
will be issued from which you can 
print all the material, including: 

•	 Attention-grabbing artwork to 
highlight the different potato 
textures; ‘Fluffy’, ‘Salad’ and 
‘Smooth’

•	 A Tasty Potato Guide to help 
customers pick the right potato for 
their needs

Both of these can be printed as large 
A3 wall posters or handy A5 sized 
leaflets for customers to take away. 

•	 Shelf barkers for each 
classification, which can be 
customised to promote the 
varieties you grow and sell

•	 Quick and easy inspirational recipe 
ideas for each potato classification



For Kevin Stokes, to be a success, any 
activity undertaken at his farm shop 
in Leicestershire has got to be easy to 
introduce, practical and of interest to his 
customers. Getting behind Potato Week 
and using the free promotional material 
ticks all the boxes!

“This is a really exciting campaign, both 
for the industry and consumers,” says 
Kevin. “The information contained in the 
literature and the choice of material is 
great – you simply customise and print 
off what you need and place them around 
the fixture. We’ve always promoted our 
different varieties in the shop and this 
brings real clarity for customers. It shows 
them that not all potatoes are alike, but 
that they can deliver a range of differing 
textures and tastes across a number of 
dishes.”

STEP 1: THINK ABOUT THE 
MATERIALS YOU CAN USE
The shelf barkers were ideal for Kevin, 
who sells a range of loose and pre-packed 
varieties. “We were able to match our 
varieties to the three classifications; 
‘fluffy’, ‘salad’ and ‘smooth’ and get these 
up straight away – placing them literally 
‘under the nose’ of the shopper! They are 
really very eye-catching and and clearly 
show customers how each potato can be 
used.”

Posters were also placed 
around the potato section, 
along with recipe leaflets for 
customers to pick up and take 
away.

STEP 2: ENGAGE WITH 
CUSTOMERS
According to Kevin, the 
material can create a real 
talking point and be used to 
forge stronger relationships. 
“Customers like to be kept 
informed,” he says. “The 
recipe leaflets and posters 
can be used to communicate 
to customers throughout 
the shop, helping to develop 
greater interest in your farm-
grown produce and explain 
how it should be cooked 
and served at home. The 
guidance poster is a great 
example, helping shoppers 
pick the right potato, which 
in turn will ensure they get maximum 
satisfaction from the cooked product.”

START USING YOUR KIT TODAY! 
Farm shops are ideally placed to respond 
to new initiatives and this means the 5,000 
shops throughout the country can really 

 
help Potato Week and the new potato 
classification system make a real impact 
with consumers.

Kevin says: “The tools are all there –  
just print them off and away you go. But 
with Potato Week just around the corner, 
we need to start getting activity underway 
now.

“Introducing the material will get 
customers used to seeing it and build 
their understanding of potatoes, so when 
a wider range of varieties are available in 
September and October they will benefit 
all the more and be able to really embrace 
Potato Week. So order your kit and start 
showing consumers that there really is 
more to potatoes than meets the eye!” 

FOR MORE INFORMATION: 
visit www.potato.org.uk/promotion/get-involved 

TO REQUEST THE FARM SHOP KIT: 
email dispatch@potato.org.uk or call 01664 869400

Collaborate

Ambassador: Kevin Stokes – East of England

Project: Promoting Potato Week at the Potato Fixture

KEVIN’S TOP TIPS FOR SUCCESS
•	 Spread the material evenly throughout 

the potato fixture – use posters at eye 
level and the shelf barkers and recipe 
cards to complement the potato display

•   The recipe cards can also be used 
throughout the shop – you can 

even place them alongside 
other complementary 

ingredients to 
encourage 

more 
shoppers 

to the potato 
fixture 

•  Take time to talk to customers about the 
classification as well – don’t just rely on 
the material to do the job for you

•	 Think about other ways to engage with 
customers during Potato Week. For 
example, we will be holding an open 
weekend to showcase as many potato 
varieties as possible – all grown locally.

•	 Visit www.lovepotatoes.org.uk for lots 
of fascinating potato facts which can be 
used alongside the materials 

•	 Allow time to classify your varieties, 
which can be done by carrying out 
some simple cooking tests. The kit 
includes guidance on how to do this.
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