Get Involved!

PROJECT: Engaging local media

Amanda Cornforth has been helping local
media dig into the many positive benefits
of potatoes by issuing a press release

to local and regional newspapers, radio
stations and lifestyle magazines.

Given that diet, health and food is
always topical, Amanda started with a
simple overview of the incredible role that
potatoes play in delivering a balanced diet,
along with a tasty recipe idea.

Amanda says: “I've had some real
interest from food and health writers
who are always on the lookout for new
and interesting feature ideas. I've also
arranged an interview and item on a local

radio station for Potato Week, which will be

shared across sister stations in the region.
Being from the area helps, as it makes
the project - and messaging - relevant to
the community and of real interest to the
audience.”

STEP 1: COLLATE
THE INFORMATION

Amanda used a template press release
available from Potato Council, tailoring it
to include her own business details and
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AMBASSADOR: Amanda Cornforth - Yorkshire

USE THE MEDIA TO:

Promote Potato Council marketing
campaigns, such as Potato Week

Increase the profile of your own
business and your potatoes

Educate consumers about the
different tastes and textures of your
potato varieties

Demonstrate that potatoes are a
sustainable and good local food

Share health messages and
seasonal recipe ideas

location, as well as a seasonal recipe idea
that suits the varieties grown on the farm.
This provided key facts about potatoes

in relation to health, versatility and
sustainability.

“All the information was there, it took no

time at all just to fill in the gaps.




“Next | did a quick internet search of
all the local papers, magazines and radio
stations for the area and the contact details
for the relevant news desks and writers. |
also thought about any potential questions |
might be asked - such as the impact of the
recent weather — and how to respond.”

STEP 2: ISSUE TO THE MEDIA

Happy with the content of the release,
Amanda emailed the information over to the
contact details she had collated. "I simply

copied and pasted the detail into the body
of the email, adding a subject line and my
contact details for further queries.

“After a couple of days, | followed it up with
a quick phone call to gauge interest which
helped secure radio attention for Potato
Week.

“I'm already thinking about other ways to
get local media interested in Potato Week,
for example, sending a sample of potatoes
and a recipe idea to contacts so they can
taste the difference in the varieties.”

AMANDA’'S TOP TIPS FOR SUCCESS

e Don't be frightened of the media, most journalists are very approachable and

want to hear from local businesses

e Start off by using the template press release from Potato Council. This is a great
guide to get you started until you feel confident enough to start developing your

own stories

e Get a copy of the newspapers that you will be targeting to look at the types of
articles they feature and who writes them - or read the latest issue online. Check
to see if they have a business or health section, for example, or whether they run

seasonal recipes

¢ Be confident when calling and speaking to journalists - after all, you are the

expert!

e Make sure you have the key facts and messages to hand. It is also worth making
a list of potential questions and answers before making the call

e Think about what is newsworthy. Stories that might seem mundane to you can
often be of interest to journalists but remember to keep it simple and factual

e Supply pictures to illustrate the story wherever possible, although the paper may
like to send their own photographer along to photograph you and your farm

e Be accessible! Most interviews are conducted over the phone with journalists
calling for comment directly. If you can’t speak to them straightaway ask for
confirmation of their deadline and agree a convenient time to call them back

e Use the Potato Council website www.lovepotatoes.co.uk and
www.manyfacesofpotatoes.co.uk for facts, key messages and recipe ideas
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Potato Week will be showing
consumers that there is ‘More to
Potatoes than Meets the Eye’

This will encourage consumers to think
about the tastes and textures of potatoes,
delivered through different cooking
methods.

Research shows that 85% of shoppers
want to understand and receive more
guidance on the named varieties and
the types of dishes they are suited to.
This will provide an opportunity to build
relationships with consumers that will
help ensure long-
term loyalty and
demand.

Why not think
about the varieties
you supply and
build messaging
around their unique
tastes and the
dishes in which
they best perform?

A template
press release for
Potato Week is
available from
Potato Council
that can be used
to target local and
regional press.For
more details, as
well as additional
guidance on

engaging with
the media please
contact Maria Ball
on 024 7647 8773 or
email maria.ball@
potato.ahdb.org.uk.
If a reporter
asks for more
information on
Potato Council
activity or has a
wider issues
related query, speak to Maria Ball on
024 7647 8733 or 07792 209863.
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